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The elective courses are subject to change. The above list is for reference only.

(1) #3i72iz3:26 4
TKU specific Compulsory Courses: 26 credits
(2) 3 Bfts B8 o458 84
Department-specific Compulsory Courses: 58 credits
(3) x&EB 122 8%
Department-specific Elective Courses:22 credits
(4) pdEB 22 84
General Elective Courses: 22 credits
BEAE LS 128 A
Total Graduation Credits: 128 credits



